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A Report of the Economic Impact of
Bassmaster Elite Series Tournament

Introduction

This report presents the results of an economic impact analysis performed by Impact DataSource, Austin,
Texas. The analysis projected the economic impact of the 2025 Bassmaster Elite Series Tournament and
additional sales and hotel occupancy taxes that the event generated for the City of Orange and

sales taxes generated for Orange County.

About the Tournament

The 2025 MAXAM Tire Bassmaster Elite at Sabine River fishing tournament was held in Orange during
the four-day event, held May 15-18, 2025.

The estimated number of people attending the event is shown below

Number of Participants and People Attending the Tournament

Participants:

Professional Anglers 102
Co-anglers/Marshals 75
Family, Fans, Media, Guests 200
Service Crew 20
Sponsor 30
TV production 35
Bass Anglers Sportsman Society (BASS) staff 45

Total number of participants 507
Attendance 43,297
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Lodging Sales During the Tournament

Participants

Out-of-town participants to the tournament generated the following estimated room sales at local hotels/

motels:
Estimated Local Lodging Sales for Participants
Number of out-of-town participants 507
Average nightly room rate $125
Average hotel nights per person 6
Total room nights, factoring 25% of rooms are doubles 2,662
Estimated total hotel revenues $332,719
Attendees/Spectators

Attendees/spectators at the tournament generated the following estimated room sales at local hotels/
motels:

Estimated Local Lodging Sales for Attendees/Spectators

Total attendees/spectators 43,297
Percent from out of town 50%
Number from out of town 21,649
Percent likely to have stayed overnight in a local hotel 25%
Average nightly room rate $135
Average hotel nights per person 1.5
Total room nights, factoring 50% of rooms are doubles 4,059
Estimated total hotel revenues $547,978

Summary of Lodging Sales

A summary of the number of room nights and hotel spending by participants and attendees at the tournament is
below.

Summary of Estimated Local Lodging Sales for Participants and Attendees/Spectators

Number of room nights 6,721
Estimated total hotel revenues $880,696
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Chamber Survey of Room Nights and RV Park Occupancy During the Tournaments

The Chamber conducted a lodging survey of participants and attendees. The number of hotel rooms available
and spaces occupied by survey participants are shown below.

Results of Chamber Survey of Local Hotels

Room Nights:

Name of Facility Surveys
Best Price Motel & Suites 0
Best Western 120
Best Western-Vidor 0
Candlewood Suites 5
Comfort Inn 1
Days Inn 0
Executive Inn Motel 0
Hampton Inn - Orange 45
Holiday Inn 364
Holiday Inn-Vidor 0
La Quinta- BC 0
La Quinta- 62 9
Quality Inn 10
The Orange Hotel 0
Sure Stay 1
555

Taxable Sales During the Tournament

Participants
The tournament's participants generated the following estimated taxable sales:

Estimated Taxable Sales of Participants

Number of participants 507
Average daily spending eating out $75
Average daily spending on tackle, supplies and other $75
Total average daily taxable spending $150
Average days' stay 6
Total taxable sales $456,300
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Attendees/Spectators
The tournament's attendees/spectators generated the following estimated taxable sales:

Estimated Taxable Sales of Attendees/Spectators

Number of out of town attendees/spectators 21,649
Estimated number of days stay 1.5
Average daily spending eating out $45
Average daily other retail spending $30
Total average daily taxable spending $75
Total taxable sales $2,435,456

Summary of Taxable Spending by Participants and Out of Town Spectators

A summary of the estimated taxable spending by the tournament's participants and attendees/spectators is show
below.

mmary of Estimated Local Taxable Spending by Participants and Attendees/Spectat:

Taxable spending by participants $456,300
Taxable spending by out of town attendees/spectators $2,435,456
Total estimated local taxable spending during the tournament $2,891,756

Estimated Gas and Diesel Sales

The tournament generated the following estimated gas and diesel sales -- not subject to sales tax:

Estimated Gas and Diesel Sales

Number of out-of-town visitors anglers 101
Average daily spending on gas and diesel $80
Average days' stay 6
Total spending on gas and diesel $48,480
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Total Economic Impact of the Tournament

The tournament generated the following estimated economic impact for the Orange area:

Total Economic Impact of the Tournament

Lodging sales $880,696
Taxable retail sales $2,891,756
Gas and diesel sales $48,480
Total economic impact $3,820,933

Media Impact of the Tournament

According to Bassmaster Elite Series officials, media during past tournaments had the following estimated
economic benefit to the Orange area:

Total Economic Impact of Media During the Tournament

Media Source Impressions Value
TV Media Value (FS1 + avg TV value) 605,000 $365,457
Bassmaster Magazine (Pro Guide Issue) 25,000 n/a
Bassmaster Magazine (Tournament Ads) 2,209,000 $50,000
Bass Times (Tournament Recap) 6,400,000 $20,000
Bassmaster Social & Angler Social 14,389,181 n/a
Bassmaster.com 6,341,726 $32,066
National Newspaper Coverage 472,600,000 n/a
Total $467,523

This free media, therefore, may enhance the Orange Convention and Visitors Bureau's spending on marketing
by $467,523.
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Total Economic and Media Impact of the Tournament

The event had the following estimated economic and media impact on the Orange area:

Total Economic and Media Impact of the Tournament

Economic impact $3,820,933
Media impact $467,523
Total economic and media impact of the tournament $4,288,456

Estimated Sales and Hotel Occupancy Taxes Generated by the
Tournament

The tournament generated the following estimated sales taxes for the City of Orange and Orange County and
hotel occupancy taxes for the City of Orange:

Sales and Hotel Occupancy Taxes Generated by the Tournament

Hotel occupancy tax rates:

City of Orange 7.0%

Orange County 2.0%
Sales tax rates:

City of Orange 1.5%

Orange County 0.5%
Lodging sales $880,696
Taxable sales $2,891,756
Hotel occupancy tax collections:

City of Orange $61,649

Orange County $17,614

Total hotel occupancy tax collections $79,263

Sales tax collections:

City of Orange $43,376
Orange County $14,459
Total sales tax collections $57,835

Total taxes generated:

Hotel occupancy taxes $79,263
Sales taxes $57,835
Total taxes generated by the tournament for the $137,098

City and County
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Impact of Possible Additional Out-of-Town Visitors that May Come
to Orange as a Result of Media Coverage of the Tournament

The media coverage of the event may bring additional visitors to Orange after the tournament ends.

While the number of additional out-of-towns visitors that may come to the City is difficult to estimate,

if the media coverage draws an estimated 5,000 additional annual visitors to the area to fish, to attend some
of the many area events, and see area sights, these visitors will increase taxable sales and lodging sales

sales in the City.

Estimated Additional Retail and Lodging Sales

An estimate of these sales by additional visitors drawn to the area by tournament media coverage is
shown below.

Estimated Additional Annual Taxable Sales and Lodging Sales

Number additional of out-of-town visitors 5,000
Number of days' stay 1.50
Average daily spending by each visitor eating out, shopping, and on $85

entertainment

Total taxable spending $637,500
Percent of visitors staying overnight in a local motel 75%
Number of room nights with double occupancy 5,625
Average nightly room rate $125
Total spending on lodging $351,563
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Estimated Sales and Hotel Occupancy Tax Collections

The additional annual out-of-town visitors generated by tournament media generated the following
additional sales taxes for the City and County and hotel occupancy taxes for the City:

Sales and Hotel Occupancy Taxes Generated by Additional Visitors

Lodging sales $351,563
Taxable sales $637,500
Hotel occupancy tax collections:
City of Orange $24,609
Orange County $7,031
Total hotel occupancy tax collections $31,641

Sales tax collections:

City of Orange $9,563
Orange County $3,188
Total sales tax collections $12,750

Total taxes generated:

Hotel occupancy taxes $31,641
Sales taxes $12,750
Total taxes generated by the tournament for the $44,391

City and County
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Annual Sales and Hotel Occupancy Taxes Generated by the
Tournament and Additional Annual Out-of-Town Visitors Generated
by Media Coverage

Visitors to Orange generated by the tournament and media coverage following the tournament may
generate the following sales and hotel occupancy taxes during one year:

Sales and Hotel Occupancy Taxes in One Year Generated by the Tournament and Additional Annual Visitors

Each Year
During the After the
Tournament Tournament Total
Hotel occupancy tax collections:
City of Orange $61,649 $24,609 $86,258
Orange County $17,614 $7,031 $24,645
Total hotel occupancy tax collections $79,263 $31,641 $110,903
Sales tax collections:
City of Orange $43,376 $9,563 $52,939
Orange County $14,459 $3,188 $17,646
Total sales tax collections $57,835 $12,750 $70,585
Total taxes generated:
Hotel occupancy taxes $79,263 $31,641 $110,903
Sales taxes $57,835 $12,750 $70,585
Total taxes generated by the tournament and additional $137,098 $44,391 $181,488

annual out-of-town visitors
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Conduct of the Analysis

This analysis was conducted by Impact DataSource using information provided by Bassmaster Elite Series
officials and the Chamber and local tax rates and some Impact DataSource estimates and assumptions.

With this information, Impact DataSource projected the economic impact of the Bassmaster Elite Series
Tournament on the Orange area and calculated sales taxes generated for the City of Orange and Orange
County, along with hotel occupancy taxes generated for the City.

Impact DataSource is a 32-year-old Austin economic consulting, research and analysis firm. The

firm has conducted economic impact analyses of numerous projects in Texas and more than 40 other states.
In addition, the firm has developed economic impact analysis computer programs for several clients, including
the Tennessee Department of Economic and Community Development.

The firm’s principal, Paul Scheuren, conducted this economic impact analysis. He is an economist with a
Master of Arts in Economics from Clemson University and a Bachelor of Business Administration in Actuarial
Science from Temple University.
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